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Professional non-governmental organisation with
more than 50 members representing research,
innovation and education areas.

Fields:
- Education
- TA
- Innovation
- Improving public governance
Entrepreneurship
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QUTCOME

Visions

Needs overview

CITIZENS EXPERTS AND STAKEHOLDERS CO-CREATED SCENARIOS F'-’Dg-’JIT content and topics
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CIMULACT METHODOLOGY

. Prioritized actions
VALIDATION, for H2020
ENRICHMENT

PRIORITIZATION

F Bl
NATIONAL CITIZEN AND ONLINE Research Lopics
MULTI-ACTORS WORKSHOPS CONSULTATIONS Recornmandation:

OO0 OQ

CiM ﬂULACT

CITIZEN AND MULTI-ACTOR CONSULTATION ON ORIZON 2020




CIMULACT METHODOLOGY

METHOD EXPERIMENTATION:
CLUSTERS OF COUNTRIES TESTING DIFFERENT
CONSULTATION APPROACHES

Method iearning
Capacity bullding

Dispersed + coordinated
test environment
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CIMULACT METHODOLOGY

Testing added vaiue of

METHOD LEARNING: citizen involvement
- COMPARISON WITH TRADITIONAL FORESIGHT; Cost-effectivensss
< INTERNAL METHOD COMPAIRISONS. optimization basis
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Recruitment strategy

* Clear goal and scope

* Inclusion and exclusion criteria
(gender, region, ISCED level, etc.)

e Recruitment timeframe

» Weak-spot identification and
planning targeted measures

X 2



Which fits best

« Sending letters of invitation

* Buying address from company
* By telephone

» Face-to-face recruitment

» Snowball-sampling
 Advertising

X 2



Removing barriers/enabling

* Cost reimbursement (travel, accompod.)
« Food, drinks on house / per diems

* Helping organize transport

» Citizens = experts of everyday life!

» Selling points — value proposition

* Giving feedback

X 2
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Arminas Varanauskas, Executive
Director, Knowledge Economy
Forum

arminas@zef.lt, +37061800519
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